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AltaOne’s mission is to improve the inequalities thatexistin
income, wealth, and access to financial solutions.

As a leading notfor-profit cooperative, AltaOne has a responsibility
and commitment fo helping the communities we serve. Our focused
mission is to support our members and their financial independence.

We live, work, shop and raise our families in the same communities .
This represents

nearly 3x the
loans made in

2021, which was

a record year!

as our members. We give our time, expertise and financial support
because we care!

In 2022, AltaOne accounted for

$87,125,000 6,867

in economic impact
loans made in

2022, totaling
$368,796,319
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We are focused on preventing
“financial deserts”
in our communities by providing
services where other
institutions won't.
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AltaOne received its Certified Community Development

Financial Institution designation in 2022.

There are only 1,396 certified CDFls in the U.S.
with 480 credit unions represented.




Recently, AltaOne had a conversation with a member lamenting their
financial situation. Through a needs assessment, we discovered we

could refinance their mortgage from another finance company
and save them $2,600 a month! The savings enabled the
family to have more financial flexibility and assist their
daughter through law school.

Thankyou, AltaOne, for helping

me and my family find more

financial freedom! C()mmllllity
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Community
ENGAGEMENT

In 2022, we continued to improve our members’ lives, provide clear AltaOne’s vision is to be a relationship focused creditunion that develops communities through education.

financial benefit and ensure sustainable support through new programs,

initiatives and individual member connections. AltaOne has a long history of matching our mission and purpose with philanthropy to extend the impact and reach of our efforts.
In 2022, that broad level of support for members, their families, our communities and community organizations reached new

We are especially proud of our CDFI certification, earned in 2022. As heights. Community engagement across all segments of our service area is truly part of our organizational DNA,; it guides our

a Community Development Financial Institution designated by the U.S. purpose and creates energy for our efforts.

Department of the Treasury, AltaOne serves many areas that have limited or

no access to financial services. To those who have supported our various efforts with donations and contributions, we thank you for being a key part of our

mission and taking the time to make a difference in someone’s life. From providing financial education for lifelong learning to
assisting with financial assistance and guidance, we will continue to support those in need.

On average, members
saved $1,000 on their

auto loans, totaling

$ 1,063,091 /\ $ 47,9 15 ’ 790 the Bakersfield Californian and the Tehachapi News.

in new mortgages for 191 members

Voted BeSf Of in Readers’ Choice Polls conducted by O

Tehachapi 2022 AltaOne employees serve on We provided 15 hours of
Best Financial Institution live online Financial Literacy
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Kern 2022 to 1,082 people.

Favorite Financial Institution

+ 2022 Kern River Valley Chamber
of Commerce Business of the Year

+ 2022 Ridgecrest Area Association
of Realtors Affiliate of the Year

15 firsttime buyer auto ﬂ
loans funded, totaling in new consumer |oons

$273,742 92 for 5,738 members OO
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Individually we saved our ﬁ
members $102 each, Additionally, we saved each member ]'808

) ) Provided holiday gifts for )
which adds up fo saving household $214. The most active 46.) 400 Ch I Id ren o e o $ 80'000+

AltaOne members talent volunteered v -
contributions to 120 local charities and

and loyal member households PLEAN by employees , ,
$ 5,68 7,2 64 through our Angel Tree program community groups were made in 2022

saved over $1,606 in 20221 Al
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Supporting
OUR LOCAL BUSINESSES

In 2022, we added significant new resources to our business support team and
expanded our line-up of financial tools and services available to our local business
community. The economic impact of our efforts in supporting new and expanding
businesses is estimated to be over $87M.

Business Banking Solutions for Companies of Any Size:
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AND SAVINGS
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We now serve over
——

125 businesses through
$68,893,334
in member business and $ 2 4’76 0,5 8 3

54 businesses served with

commercial loans g
in new loans

Supporting The Financial Needs of our Community:

125,466 Member Service calls 1 On
% handled by our Call Center ta e
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ALTAONE FEDERAL CREDIT UNION
701 SOUTH CHINA LAKE BLVD
RIDGECREST, CA 93555

TOLL-FREE (800) 433-9727
AltaOne.org

EQUAL HOUSING
LENDER

Granted 186 Credit Builder

<= Loans for $ 166,900



http://AltaOne.org
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